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How many ads are we exposed to a
day?
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Theaverage young person views more thaB500ads
per day on television (TV), on the Internet, on
billboards, and inmagazines



What I1s a brand?
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Corporate
Alogo Iclentity

BRAND IS NOT

Advertising Marketing



Confidence
Passion

Belonging

BRAND IS

Action

Security
A set of unique values
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How to square the public’s stated preference with
their market choices? Researchers at Imc2 plotted
data on trust against market share to creat e the
map, and the results are striking.



Customers are at the center of all marketing...
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Mass market model
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United Breaks Guitars Bl

tl. . .
= Available On 1Tunes
~ United Breaks Guitars
by Dave Canoll
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This is 2 video response to United Breaks Guitars Song 2

R X %k 37 397 ratings 6,135,057 views



Metcalfe’s Law

o Greater connections =
much greater impact

o As you increase the
number of nodes (n)
IN @ communication
network, the number of
possible links between
them increases
exponentially, as
n(n-1)/2.
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Customer network model
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Collaborate [ Customer
Networks




From Core Behaviors to Core Strategies

Customer Network Behaviors
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Five Customer Network Strategies

be faster, be easier, be everywhere,
be alwa:.rS on

become a source of valued content

make your offering adaptable to your
customers needs

become a part of your customars’
conversations

invite your customers to help build
your enterprise







